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Abstract

Brand identity is a critical factor for business success, enabling companies to attract
attention and establish credibility in competitive markets. This study investigated the
effect of ambush marketing as a novel strategy on the brand identity of emerging sports
businesses. A semi-experimental design was employed, with a practical purpose. The
sample consisted of 40 customers of new sports brands, randomly assigned to either an
experimental or a control group (20 per group). The experimental group was exposed
to an ambush marketing campaign. Brand identity was measured using the validated
Coleman et al. (2011) questionnaire. Data analysis was performed using SPSS 18. After
confirming data normality (Kolmogorov-Smirnov test) and homogeneity of variance
(Levene's test), an analysis of covariance (ANCOVA) was conducted. The results
indicated a statistically significant effect of the ambush marketing intervention on brand
identity. The findings suggest that ambush marketing, as an innovative and cost-
effective approach, can provide significant benefits for emerging sports brands.
Strategically, these businesses can leverage ambush marketing to attract audiences and
enhance customer loyalty by focusing on distinctive personality, trust-building,
consistent visual communication, and reliable after-sales service.
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